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j!  I  The  Newsweekly  for  the  Computer  Community 


COMPUTERWORLD  IS  LAUNCHED 

First  Newspaper  For  The  Full  Computer  Community 


New  Language  Competes 
With  COBOL,  RPG 

ADS’s  ADPAC  Offered  by  STAT-TAB 


IBM  SERVICEMEN, 
DEPENDENTS  WITHDRAWN 
FROM  WAR  ZONE 


Tax  Relief 
For  EDP 
Training 


First  Issue  Next  Week 
Weekly  in  September 

Readership  Target  300,000 

Computer  Related  Professionals 

CAMBRIDGE,  Mass,  June  VI  -  COMPUTERWORLD,  the 
first  weekly  newspaper  for  the  computer  eomrrmnity.  was 
launched  here  today  / 

The  objective  of  COMPUTERWORLD,  according  to  Alan 
Taylor,  editor  of  the  new  publication,  is  to  supply  the  over 
300,000  people  in  the  computer  community  with  a  responsive, 
responsible  publication  covering  pertinent  news,  career-ori 
ented  features,  and  application  news 


'Olved  in  obtaining  al  better  Job  j 
e  provided  that  your  present 


Common  Editorial  Intern! 

According  to  Fred  Anderson,  i 
computer  community  Is  a  very  r< 


Honeywell,  Univac  Swap  Lawsuits  > 
As  ENIAC  Patent  Case  Escalates  ‘ 


EDP  Executive  Openings  To  Continue 
To  Rise  Despite  Turn  Down  In 
General  Executive  Demand 


had  given  preferential  treatment  to 
an  unnamed  competitive  computer 
manufacturer  —  obviously  referring 
to  the  giant  IBM  Corporation.  This 


f  Executive  Rocruittnq  Con 
ie  title  like  'vke-oresldent  In 


Ing  in  Washington 
i .  Regular  weekly  pu 
itart  on  September  6' 


Education  Editor  Nancy  Rogers  re 
marked  that  the  most  critical  need 
1  in  the  computer  community  is 
‘  trained  personnel  COMPUTER 
1  WORLD  will  make  a  definite  contri- 
,  bution  to  the  growth  of  the  field  by 
emphasizing  education  opportunities 
within  the  field  and  by  providing 
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COMPUTERWORLD  will  specialize  in: 


NEWS  ITEMS . .  . while  they  are  still  news' 

interpretation .  . . not  just  rehashed  news  releases! 

ft  PEOPLE  ORIENTATION . computerworld  will  bring  out  the  personal  aspect 

of  events  and  situations  The  computer  community  IS 
made  up  of  people  after  all! 


ft  FEATURES  FOR  ON-THE-JOB  USE .  ..Practical  aspects  of  doing  the  job  better  will  be  dis¬ 

cussed  —  in  a  lively  style  highlighting  solid  advice. 


,^ft PRACTICAL  BUSINESS  IDEAS . 

KNOW-HOW  FOR  ON-THE-JOB  USE.. 


Details  of  how  to  obtain  better  recognition  from  man 
agement  —  how  to  sell  one  s  ideas  —  or  software  — 
or  computer  time. 


Problems  which  affect  everyone  will  be  placed  within 
the  computer  community's  context  —  income  tax  — 
relocation  problems  —  even  moon  lighting  will  be 
regularly  examined 


In  si 


hort 


OPINIONS -CLEAR-CUT  OPINIONS...  .COMPUTERWORLD  will  have  clear-cut  opinions  based 

,  '  on  solid  technical  evaluations.  These  will  be  simple, 

'  straightforward  open-to-argument  opinions  .  .  .  AND 

WE  WILE  PRINT  CONTRARY  OPINIONS  ALSO. 

COMPUTERWORLD  WILL  SPECIALIZE  IN  BEING  INTERESTING  .. . 

AND  INFORMATIVE  TO  THE  COMPUTER  COMMUNITY -ALL  OF  IT 


Regular  Items  Will  Include: 


USER'S  GROUP  COVERAGE .  •  •••y. . details  of  the  news  about  each  computer  family  will 

be  placed  into  special  areas;  with  their  special  prob¬ 
lems,  and  special  oportunities  brought  out  and  dis¬ 
cussed.  (See  GE  GET-TOGETHER  on  Page  4) 

MEASURE  FOR  MEASURE .  . a  special  background  article  on  broad  application 

the  various  performance  criteria  presently  being  used 
by  the  community  —  such  as  the  COBOL  Performance 
Estimates  issued  by  IBM;  Magnetic  Tape  drop-out 
claims  made  by  tape  manufacturers,  etc 


CONFERENCE  BACK-DROP. .  . a  special  background  article  on  whole  application 

areas  such  as  information  retreival,  banking,  privacy 
problems,  etc.,  which  will  run  two  or  three  weeks 
before  the  main  conference.  This  will  discuss  the 
problems,  achievements  and  opportunities  in  the  field 
and  encourage  people  to  attend  the  conference  or  at 
least  take  an  interest  in  the  field. 

CONFERENCE  ON-STAGE .  . . a  special  coverage  of  the  previous  week’s  conference, 

bringing  out  the  new  and  exciting  developments  for 
those  who  were  not  present.  This  coverage  will  com¬ 
plement  the  Conference  Back-Drop  features. 


PERSONAL  PAGES .  . small  articles  and  replies  to  reader’s  letters  about 

personal  problems  on  or  off  the  job.VThis  area  will 
include  career  advice,  some  coverage  of  Wall  Street, 
and  other  financial  matters  with  emphasis  on  tax 
problems,  training  costs,  etc.  9 
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'SOME  QUESTIONS... 

...and  COMPUTERWORLD’S  ANSWERS  ' 


Question .*  Suppose  you  do  get  the  readership  you  are  look  for  —  how  can  we 
know  that  they  are  a  valuable  audience  for  our  advertisements? 


Answer:  Because  they  tell  us  that  they  are.  getting  most  of  their  information 

from  trade  publications  .  .  indeed  more  data  processing  managers 
listed  their  prime  source  of  information  as  being  trade  publications 
than  gave  all  the  other  sources  PUT  TOGETHER. 


Question  :  How  do  you  know  that  your  paper  will  be  liked? 

Answer:  because  our  future  readers  told  usi’ 

In  the  same  study  quoted  above  the  three  top  interests  of  Data 
Processing  Managers  turned  out  to  be  —  in  order 
NEWS  items  —  right  at  the  top  of  the  lists 

APPLICATION  Information  —  a  very  general  interest 
JOB  PROSPECTS  —  people  like  to  know  what  is 
going  on  around  them. 


Question: 

Answer: 


u  also  ask  them  wha 


YES  an 

They  do  m 


y  of  tl 


r  comments 


Undigested  News  Releases 
Planted  articles', 

Near-monopwlyjevel  covi  age  of  IBM 

Self-serving  ‘Posit^o  Changes’  from 
manufacturers 
.  and  COMPUTERWORLD  will  not  give  them  such  items! 


Question: 


When  are  you  publishing  —  and  where  is  your  rate  card? 


Answer:  Three  special  issues  are  being  published  this  summer:— 

June  21  for  the  DPMA  show  in  Boston 
July  26th  for  continuity  of  coverage 
August  30th  for  the  ACM  show  in  Washington 
and  then  weekly  from  September  6th  Rate  Card  details  are  on 
the  back  page  of  this  issue  (based  on  a  guaranteed  16,000  circula- 
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COMPUTERWORLD 

The  Newsweekly  for  the  Computer  Community 

Published  every  Wednesday  starting  August  30*h,  1967  by 
COMPUTERWORLD  Inc.,  14A  Eliot  Street,  Cambridge,  Mass.  02138 
Telephone  617)  876-2890 
Subscription  $9.00  for  one  year,  $16.00  for  two  years. 

Editor:  Alan  Taylor  —  Publisher:  Patrick  J.  McGovern 
—  Advertising  Manager  Michael  Manugian  — 

Copyright  1967  by  COMPUTERWORLD  Inc. 

Please  forward  all  editorial,  subscription,  and  advertising  material  to: 
COMPUTERWORLD  Inc.,  14A  Eliot  Street,  Cambridge,  Mass.  02138 


This  is  part  of  a  'Home-Town'  section, 
where  readers  can  receive  the  special 
news  of  their  own  computer  families 
.  .  .  and  advertisers  can  direct  mes¬ 
sages  straight  to  their  specific  targets. 


pm 


This  is  part  of  a  ^Personal  Page'  where 
readers  can  find  points  which  will  help 
them  improve  their  lot  —  and  where 
advertisers  can  find  readers  with  the 
initiative  to  improve  their  lot ! 


SENIOR  SYSTEMS  DESIGNER 
Initial  Salary  Not  Less  Than 
$18,000  . 


CORPORATION  ' 


CENTEI 


MlYST/PROGMMMER 


COMPUTER  ENGINEER 


COMPUTER  PROGRAMMERS  SENfOR  PROGRAMMERS  1 
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PUBLISHING  &  CLOSING  DATES 


CONTRACT  REGULATIONS 
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Advertise  in  Computerworld  and... 

Benefit  from  immediate  attention  for  your  ad . . .  ONLY  FORTY-EJjfeHT 
HOURS  between  the  closing  date  and  receipt  of  COMPUTERWORLD 
by  subscribers. 

☆  Benefit  from  IMMEDIATE  READERSHIP  by-15,000  subscribers  who  hold  key 
positions  in  the  computer  community  and  "pass-along"  readership  by 
many  1000's  more. 

☆  Benefit  from  COMPUTERWORLD's  solid  NEWS  REPORTS  &  ANALYSES 
OF  DIRECT  INTEREST  to  people  in  the  computer  community.  No 
bulky  articles  or  other  easily  bypassed  editorial  sections.  COMPUTER- 
WORLD  offers  the  "live"  impact  of  today's  news  today. 

Benefit  from  a  circulation  which  reaches  data  processing  installations 
with  OVER  90%  OF  THE  VALUE  OF  COMPUTER  EQUIPMENT.  Three 
years  of  detailed  market  research  have  gone  behind  the  development  of 
this  circulation.  ,  • . _ _  •'  •  __ 

Benefit  from  a  CIRCULATION ^  if^ering  thorough  coverage  of  computer 
manufacturers,  service  bureau^  soffware  houses,  and  other  service  firms. 

Benefit  from  an  ATTRACTIVE  AD  RATE  STRUCTURE  which  allows  maxi¬ 
mum  flexibility  in  designing  your  advertisement  for  excitement  and  impact. 
See  last  page  for  ad  rate  table. 

Publication  Schedule  for  Computerworld  is: 


_ Issue  No.  _ Publication  Date _ Closing  Date _ 

1  June  21  June  19,  12:00  noon 

&  This  issue  will  have  over  5,000  extra  copies  distributed  to  registrants  at 

the  Data  Processing  Management  Association  Conference  and  Exposi- 
tion  in  Boston,  June  20*23. _ _ 

2  July  26  July  24,  12:00  noon 

3  August  30  August  28,  12:00  noon 

☆  This  issue  will  have  over  3,000  extra  copies  distributed  to  registrants  at 

at  the  1967  National  ACM  Conference,  August  29-31  in  Washington, 

D.C.  _ 

_ 4 _ September  6 _ Sept.  4,  12:00  noon 

All  subsequent  issues  have  a  publication  date  of  Wednesday  each  week 

and  close  I2:Q0  Noon  on  the  previous  Monday. _ 

Please  send  insertion  orders  and  advertising  production  materials  to: 
COMPUTERWORLD  Inc.,  I4A  Eliot  Street,  Cambridge,  Mass.  02138 


